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WELCOME 
TO THE 

By Shahied Daniels,  
Chief Executive at SAIPA

O
ur 2021 SAIPA Accounting iNdaba 
was our best event yet. It was also our 
second virtual annual conference and 
the experience we have gained in 
online eventing shone brightly.

Well done and thank you to all who made it a 
stunning success.

As not everyone could attend, I think it 
worthwhile to review my presentation, as its 
important message is well worth reiterating.

LOOKING TO 
THE FUTURE OF 
ACCOUNTANCY
Over the last decade, the accountancy profession 
has seen massive change that, according to 
predictions, will not only continue but accelerate 
over the coming decade.

When you decided to pursue this career, you may 
not have anticipated the disruptive technological 
advances and socio-economic changes we face 
today, much less become an expert in them. 

Trends like data analytics, infonomics, 
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blockchain, sustainable value creation and more 
seem to command our attention, distracting 
us from traditional approaches to business and 
accountancy.

Yet, this is the reality we now operate in – a 
landscape that shifts and changes irreversibly with 
each passing year. Yearning for the way things 
were is a waste of energy better devoted to not 
only embracing the future but actively creating 
it. That change in mindset will reveal the myriad 
opportunities open to us.

FINANCIAL 
REPORTING TO 
INFONOMICS
In this new dimension, the economics of 
information – or infonomics – demands that not 
only financial data but all enterprise information 
pulls its weight and earns its keep.

It is no longer enough for accountants to just 
produce financial reports. Rather, they will be 
expected to interpret and extract value from data 
produced by artificial intelligence (AI).

To remain relevant, 
Professional 
Accountants (SA) 
must acquire 
competencies 
that exceed 
financial reporting 
and enable 
them to engage 
in the infonomic 
value chain.” 

Instead of just understanding what that data 
means, accountants must be able to identify 
embedded value that facilitates effective decision-
making. They need to think less like CFOs and more 
like CVOs, or Chief Value Officers.

Professional Accountants (SA) traditionally 
produce historical financial reports or forecasts, like 
budgets. But CVOs look deeper into the numbers 
to discover hidden opportunities that can be 
monetised to the benefit of the organisation.

FROM ENSURING 
RELIABILITY TO 
HIGHLIGHTING VALUE
Unlike an ordinary accountant, who assures that 
financial results are reliable, the CVO seeks to create 
economic value by understanding the factors 
responsible for those results.

Within the infonomic ecosystem, the Professional 
Accountant (SA) must mine data for significant 
patterns that can inform effective decision-making. 

They use hindsight found in the data to develop 
insight about the business that results in foresight 
about the future. This provides greater assurance 
that the right decisions and plans are made.

FROM 
REPORTING TO 
ENGAGING
To remain relevant, Professional Accountants (SA) 
must acquire competencies that exceed financial 
reporting and enable them to engage in the 
infonomic value chain.

The first is digital proficiency, which means 
understanding technology and how to use digital 
tools to mine value from information.

The second is business acumen, that is, 
understanding what the information reveals about 
the business model, its operational plans and 
governance.

The third is integrated and divergent thinking 
by which the Professional Accountant (SA) can, 
from the available information, assess all possible 
solutions and select the most appropriate for a given 
problem.

The fourth is emotional intelligence, the all-
important insight that a flexible, agile and adaptable 
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business is built on rapport, cooperation and 
collaboration between emotional individuals who 
may not always agree.

Lastly, ethical leadership is the understanding 
that infonomics is based on trust in the advice and 
oversight of the Professional Accountant (SA).

FROM 
SPECTATORS 
TO STARS
Accountants cannot be spectators in the infonomic 
value chain. Instead, they must become guiding 
stars that provide trusted, competent, well-informed 
and value-adding advice to decision makers.

You must be able to interpret data to provide the 
context that turns these raw facts into information.

You must be able to explain the meaning of 
the information to turn it into useful, organised 
knowledge.

You must use this knowledge to provide insight 
and turn information into wisdom.

Wisdom allows you to view data as integrated 
and actionable, leading to purposeful decisions.

Effective decisions result from using the 
infonomic value chain to provide direction for 
change and progress.

WILL YOU BE JOINING 
THE ACCOUNTANCY 
REVOLUTION?
Let me restate the questions I asked the iNdaba 
audience.

In the year ahead, how will you invite 
digitalisation into your practice?

What will you read and which courses will you 
attend to understand AI, data analytics, and the use 
of blockchain in accountancy?

Which repetitive processes in your practice will 
you automate to switch from producing financial 
information to interpreting and using data insights 
to create sustainable value for organisations?

Above all, how will you be joining the 
Accountancy Revolution? 
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A core concept of 
infonomics is that, 
like goodwill, an 
enterprise’s body 
of information is 
an asset whose 
financial value 
is estimable and 
worthy of being 
reflected on its 
balance sheet. This 
inclusion better 
demonstrates the 
organisation’s true 
worth to potential 
investors, lenders, 
buyers and other 
stakeholders. As 
such, it becomes 
a competitive 
advantage for the 
whole business.

L
et’s review how this 
perspective aligns with 
SAIPA’s vision of the 
Professional Accountant 
(SA) harnessing the 

decision-making power of 
corporate information.

WhAT is 
iNfORmATiON?
Information doesn’t just refer to 
a company’s raw electronic data, 
although it certainly includes 
any relational and non-relational 
databases, knowledge bases, 
document and email repositories,  
and similar digital stores.

In addition, it could also 
extend to intellectual property 
(IP) and patents, formulas, 
algorithms,  accumulated social 
media posts, images, industrial 
and specialist expertise, or any 

By Rashied Small, 
Executive: Centre of 
Future Excellence (CoFE) 
at SAIPA

INfONOmiCs
And the valuation of 
corporate information

other information vital to a 
business’s strategic strength.

Overarching the above is 
the information processes 
themselves. How is raw data 
screened for validity, accurately 
input and logically stored? 
How does it systematically flow 
through the enterprise? What 
management information and 
data analytics systems has the 
company invested in?

All these factors determine 
how an enterprise’s total body 
of information may be valuated 
but don’t fully appreciate the 
dynamics of information.

INfORmATiON 
depReCiATiON
Like physical assets, information 
may depreciate over time, 
affecting its relative value. 
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So it is critical 
to correctly 
determine 
the time 
sensitivity 
of the 
information 
being 
valuated in 
relation to its 
proposed use. 

Again, this is highly subjective 
and hinges on its contextual 
application. 

Accurate data on global 
warming from a previous century 
might be gold to a research 
organisation studying climate 
change. A retailer’s sales forecast 
for red T-shirts in the summer 
of 2010, not so much. Other 
information, like a patented 
algorithm, may never decline at 
all, instead increasing in value 
year by year.

So it is critical to correctly 
determine the time sensitivity of 
the information being valuated 
in relation to its proposed use. 
The best methods for doing so 
remain a topic of study.

Yet, we have not considered 
the single factor that makes 
information truly valuable.

NOT qUANTiTy 
bUT UTiliTy
Is a 10 terabyte database more 
valuable than a 10 gigabyte 
database? Is a company with 
a ten year old knowledge base 
worth more than one with a two 
year old knowledge base? That 
really depends on which one is 
putting its information to the 
greatest use.

A mountain of information is 
effectively worthless if it doesn’t 
facilitate strategic decision-
making, contributes little to 
business growth, and offers no 
competitive advantage.

So it follows that how 
information is utilised is pivotal 
in determining not just its own 
value or that of the company 
that possesses it, but how well 
it supports business growth and 
expansion.

And this is where the 
Professional Accountant (SA) – as 

a data value creator, business 
enabler and strategic futurist – 
must make their mark to remain 
relevant.

UTiliTy 
As vAlUe
One method of determining 
the value of an enterprise’s 
information is the income 
approach, which estimates its 
contribution to revenues or its 
worth as an independent revenue 
stream.

Yet, this method only looks 
at past performance, failing 
to capture the full potential a 
thriving information ecosystem 
has to propel a business to 
success.

The future-ready Professional 
Accountant (SA) understands 
this critical distinction and has 
mastered the technologies 
and competencies that turn 
information into high-octane fuel 

for decision-making.
At the end of the day, 

the utility of information 
is the deciding factor in 
determining its full worth, and 
its effectiveness will inevitably 
reflect in the balance sheet, even 
if indirectly.

While infonomics researchers 
continue to investigate the best 
ideas and methodologies, the 
Professional Accountant (SA) can 
start building true value for their 
clients right now. 

However, they must remain 
aware that the demand for 
the valuation of information as 
an asset could increase in the 
near future, at least for some 
types of organisations. They 
should therefore keep abreast of 
emerging trends in this area.

AUTheNTiC 
vAlUe
Hans Hoogervorst, Chairman 
of the IASB, has noted that 
companies often overstate 
goodwill on their balance sheet 
to impress shareholders. As 
a result, astute investors now 
simply subtract goodwill and 
base their decisions on the 
remainder.

How ironic that all the hard 
work of winning goodwill is lost, 
leaving the organisation less 
appealing than if it had just been 
honest.

Let us not make the same 
mistake here. A vast collection 
of information is not inherently 
valuable. It is up to us, the 
Professional Accountant (SA), 
to provide end-to-end services 
– from the point of input to 
the identification of strategic 
opportunities – that maximize 
information utility and offer 
authentic value. 

In
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T
he new standards-setting body will 
operate in cooperation with the 
International Accountancy Standards 
Board and is governed by the IFRS 
Foundation.

The Accountancy Revolution
This is exciting news because it confirms that we 
are truly seeing the evolution of accountancy from 
a purely inward-focused numbers game to an 

By Faith Ngwenya, 
Technical and 
Standards  
Executive  
at SAIPA

IS
SBThe Issb is The 

NeW fACe Of 
ACCOUNTANCy?
It is fitting that IFAC 
announced its support for 
the establishment of the 
International Sustainability 
Standards Board (ISSB) 
on the last day of SAIPA’s 
Accounting iNdaba 2021. The 
news echoes this year’s theme 
– The Accountancy Revolution: 
Infonomics and Sustainability.
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altruistic service that considers the needs of society 
as a global community.

Today, we are giving assurance that corporate 
financial information can be trusted. Tomorrow, we 
will give assurance that when an enterprise says it 
is able to continue operating profitably and does 
so with the best interests of the world at heart, it is 
telling the truth.

We are no longer just concerned with the value of 
information from a financial perspective. From now 
on, accountancy is squarely focused on the three Ps 
– People, Planet and Prosperity. But what do these 
words mean from a sustainability point of view?

peOple
The activities of businesses 
affect the communities in 
which they are located. The 
bigger the company, the wider the impact. Are they, 
as good corporate citizens, lifting their communities 
or are their operations doing more harm than good?

Do their waste products pollute the air, the water, 
or the ground? Are they indirectly causing health 
concerns for the sake of cutting costs and could 
these be avoided with some effort and thought?

plANeT
The world has a limited capacity for 
life and shareholders have begun 
calling on the companies they invest 
in to recognise that fact.

We are in the midst of a serious climate crisis, 
with many still denying what the rest of us witness 
daily in the news. 

However, we seriously need to reduce not just 
our carbon footprint but our total impact on the 
environment, and businesses need to take the lead 
in ensuring the future of society is sustainable.

pROspeRiTy
Some authors refer to this last item 
as “profit”, but this view is far too self-
serving. We need to think in terms of 
prosperity for all.

At this time in history, we are trying to break orbit 
with the idea that companies are isolated, money-
making beings that can realistically enjoy the spoils 
of their enterprise with no consideration for the rest 

of the world.
At the same time, businesses that fail to sustain 

themselves responsibly can deeply damage 
national and even global economies.

Sustainability in infonomics
Laying the facts on the table, we can see that 
infonomics and sustainability are no longer two 
distinct concerns but have become inextricably 
bound together.

With the emergence of strong sustainability 
reporting standards, the economy of information 
extends beyond financial facts and figures.

We witnessed this during the onset of Covid-19 
in the Chinese New Year. This period normally saw 
a massive surge in shopping that contributed a fair 
percentage to that nation’s GDP. 

Provided with data on previous years and using 
linear regression, artificial intelligence (AI) in 2019 
would have given an accurate prediction of the 
revenues that could be expected.

Yet, the shopping malls were empty and hardly 
a yuan was made. AI could not foresee Covid-19 
because it wasn’t part of the data. AI detects historic 
statistical patterns that can reasonably be expected 
to recur in the future. But it cannot actually predict 
the future.

People, on the other hand, can sense danger 
a mile away but often don’t know what to do 
about it. This is where the future-ready Professional 
Accountant (SA) comes in – trained to look past 
the figures and the predictive data, and intuitively 
recognise where the greatest value and certainty lie 
for their clients.

Becoming infonomical
The ISSB will deliver a global solution for 
sustainability, including reporting standards that set 
the bar for all businesses around the world. It will 
address climate, economic and other sustainability 
issues with the purpose of protecting investors.

As experts in the field of infonomics, we must 
strive to understand the information but also the 
meaning behind it. Therefore, we cannot just know 
and enforce the new sustainability standards when 
they appear. 

We must also understand the subjects they 
protect against, like economic collapse, climate 
change, world hunger and poverty, child labour, 
pollution and, above all, corporate misconduct.

This is the new face of accountancy, and you 
have your work cut out for you. Master it with the 
same #SAIPAproud excellence you apply to your 
professional services. 

IS
SB
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for becoming a tech-
savvy accountant

5 
TIPS

Mongezi Lupindo
Mongezi Lupindo is the Content Manager 
at Sage Africa and Middle East. He has 
10 years of experience in content and 
digital marketing in both B2C and B2B 
environments.

D
uring product demos in firms across 
the country, we hear a common refrain: 
“That’s great, but my clients won’t use 
it.” Whether we’re talking about client 
portals, digital signatures or electronic 

delivery of tax returns and financial statements, a 
few professionals continue to use client aversion to 
technology as an excuse to stay firmly rooted in the 
status quo.

When we hear “My clients won’t use that” or client 
pushback, we ask more questions. How does the firm 
roll out new technology to clients? What are clients’ 
specific concerns? Usually, we find out that it’s not an 
issue of clients refusing to try new technology. The 
problem is the firm hasn’t done a good job of selling 
the internal team on why the change will be better 
for the firm and its clients. The truth is there is a rising 
comfort level with technology among most people – 
your clients included.

In the 2020 Practice of Now (PoN) survey, 91% 
of accountants believe technology delivers value to 
their business, and 58% said technology had improved 
efficiency and productivity – vital for creating space 
for the additional service offerings clients demand. 
The survey findings further suggest that accountants 
recognise that clients expect the latest technologies 
to be utilised to unlock business potential and model 
new revenue streams.

Download your copy of The Practice of Now 2020
If your clients own smartphones, make purchases 

on mobile devices and use a mobile phone for 
banking, are they really not tech-savvy enough to 
use cloud-accounting software and record expenses 

with a mobile app? Or is the real issue that it’s 
easier for firms to stick with the way things have 
always been done because change is difficult?

Clients increasingly expect tech-savvy 
experiences. Are you up to the task? If not, here are 
five tips for getting there. 
1 Invest the time
In the short term, it’s undoubtedly quicker to do 
things the way you’ve always done them. Whether 
that involves manually entering a trial balance 
or collecting a box of receipts from your client at 
year-end. But short-term thinking is short-sighted. 
Time invested in learning new technologies will 
more than make up for itself in the mid-and long-
term.

2 Prioritise the client experience
Remember utilising technology to make our 
lives easier isn’t just about our own ease. It’s 

about providing ease of use for your clients. When 
you are actively bringing solutions to your clients 
that make their lives and work more manageable, it 
sends a strong message to clients that your firm is 
not becoming stale or oblivious to the technological 
innovations happening all around. You’re adopting 
new tech and new processes to make the client 
experience easier and more enjoyable.

3 Ask for help
If you personally struggle with adopting new 
technologies, it’s ok to admit where you have 

challenges. Reach out to the people on your team 
who are tech-savvy and have them help you along 
the path. FYI: that doesn’t necessarily mean turning 
to the “younger” people on your team. Age is not the 
sole determinant of comfort with emerging tech.

4 Partner with solution providers
Think of your vendors as partners in this 
transition rather than simply a party to a 

transaction. If you partner with them, they’ll help you 
with rollout, onboarding and change management 
in your firm and your client base.

5 Start small
Still convinced your clients won’t use new 
technologies? Give it a try. Start small with a 

few more forgiving and easier clients. Getting a few 
short-term wins under your belt will help you gain 
confidence and provide tangible evidence of the 
validity of the change vision. 

 
Subscribe to the Sage Advice Newsletter
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I
FAC recently unveiled 
its new/updated online 
documentation platform 
that is home to the IAASB 
eHandbook, IESBA eCode 

and IPSASB eHandbook.
It is an incredible endeavour 

that by far exceeds previous 
attempts to bring these 
important references into the 
digital era. Each product provides 
a sidebar with a clickable table of 
contents, a search bar for quick 
lookups, a central reading area 
with the chosen text, and a right-
hand reference with definitions 
and external resources for further 
study.

and what it 
means today

A digiTAl 
COde Of 
eThiCs

By Shahied 
Daniels, Chief 
Executive at 
SAIPA

In terms of ethics, the 
ease with which Professional 
Accountants (SA) can now access 
the IESBA code is a boon, simply 
because we often need a ready 
reference, either to satisfy our 
conscience or to negotiate our 
position with non-accountants.

Although there was nothing 
wrong with the previous PDF 
version, the online search 
functionality means we have the 
exact information needed at our 
fingertips. That is a vital upgrade.

This is, therefore, a good time 
to review what ethics means 
and why such a reference is so 
important to us. 
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DEFINING 
ETHICS
Most definitions will explain 
that ethics is the set of moral 
principles that govern a 
person’s behaviour when 
conducting a specified 
activity. It is also the branch of 
philosophy that deals with the 
study of moral principles.

The Internet Encyclopedia 
of Philosophy at the University 
of Tennessee on Martin states 
that: “The field of ethics (or 
moral philosophy) involves 
systematizing, defending, and 
recommending concepts of 
right and wrong behaviour.”

That is a brilliant description 
because it reveals several 
critical dimensions of ethics. It 
is not just a set of beliefs but a 
systematic approach to doing 
right. It is worth defending. And 
right behaviour needs to be 
recommended – or promoted – 
to others.

THERE ARE THREE TYPES OF 
ETHICS, EACH AS IMPORTANT 
AS THE REST.

Metaethics asks where our 
moral behaviours come from 
– are they an expression of 
our physical needs, spiritually 
essential, or simply convenient 
constructs for managing 
societies?
Normative ethics are those 
that find their form in codes 
of conduct, laws, standards, 
social etiquette and similar 
regulations.
Applied ethics is what we 
should or actually do in any 
given situation. This is the acid 
test because life often presents 
us with conflicting dilemmas 
that are too complicated to be 
expressed as written rules.

Because life can be incredibly 
complex, ethics are not set in 

stone. More likely, they take 
the form of agreed-upon 
approaches that are general 
enough to require that an 
individual exercises good 
judgement.

Nurturing that good 
judgement is a matter of 
lifelong study and experience.

ACCOUNTANCY 
ETHICS
As for accountancy, the 
profession’s metaethics 
developed over millennia and 
continue to evolve through 
global standards-setting bodies 
like IESBA.

The IESBA Code represents 
normative ethics that are 
systematically codified, 
published and recommended.

 However, the greatest 
benefit to society occurs when 
individual accountants, while 
executing their duties, decide to 
do what is right and apply that 
set of ethics in full.

It is important to reiterate 
that the Code of Ethics does 
not handhold the Professional 
Accountant (SA) or provide 
step-by-step instructions for 
every predicament. It points out 
that ethical dilemmas are too 
varied for exact guidance and 
offers a conceptual framework 
that the accountant should be 
mindful of in all their activities.

Thus, for an accountant, 
the definition of ethics is 
simple: Ethics is whatever 
the Code says it is and our 
acceptance of that truth. Those 
who hold the designation 
Professional Accountant (SA) 
must act, behave and conduct 
themselves as a person that, 
at all times, hold themselves 
out as a professional that 
complies with the Code of 
Conduct, irrespective of the 
circumstances they find 
themselves in.

APPLYING 
ETHICS IN A 
DYNAMIC WORLD
Those who are not 
Professional Accountant (SA) 
are not required to adhere 
to our Code and may even 
have their own set of ethics. 
Or they may have no code 
at all, only working within 
the limits of the law and their 
concept of good judgement.

In these circumstances, we 
need to negotiate and find 
compatible solutions that 
respect each code without 
violating either. This calls for 
creativity, another competency 
of the future-ready Professional 
Accountant (SA).

It is also a skill to not allow 
our personal morals to seep into 
our professional ethics.

Finally, as the world changes, 
accountants are set to become 
champions of a newer set of 
ethics arising from the need for 
sustainability. 

New considerations about 
what is right and ethical in 
corporate governance and the 
effects of industry on societies, 
the environment and the global 
economy are fast becoming 
a parallel concern, especially 
with regard to transparent and 
honest sustainability reporting. 

KEEPING UP 
WITH ETHICS
While the online references 
offer undeniable utility, bear in 
mind that SAIPA’s own Centre 
of Future Excellence (CoFE) 
and its professional community 
are excellent resources for 
discussing ethical scenarios and 
keeping abreast of emerging 
ethics trends.

Continue learning and keep 
on defending. 

You can find the online codes 
here 

https://eis.international-standards.org
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A 
2019 study revealed that the 
algorithm used by the US healthcare 
system to rate patient risk often 
determined that a black patient 
carried the same risk as a white 

patient, even when the black patient was sicker.
Online recruitment platforms have been found 

to be biased against women seeking employment 
in male-dominated industries because the historical 
data suggests that men overwhelmingly “fit” those 
positions.

We can read about similar instances every 
day, through online news sites, in data science 
publications and in academic research papers on 
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has a discrimination problem
By Faith Ngwenya, Technical and 
Standards Executive at SAIPA

the topic. There’s no doubt that discrimination in 
data is real because today’s information is often a 
reflection of yesterday’s human biases.

The Tip Of The iCebeRg
It’s not just the cases we hear about, but the ones we 
don’t hear about that should concern us, because 
these have yet to be discovered and continue to 
pose a problem to society.

Discriminatory data is unethical and downright 
unfair. It is also economically unsustainable because 
it deceives companies into making decisions 
that miss the big picture and, in the process, lose 
potential market share.
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These inconsistencies may even exist in financial 
data, given the history of detected or undetected 
fraudulent transactions, misleading financial 
statements, and the absurdly named practice of 
“creative” accounting.

A fiNANCiAl CONCeRN
Consider a time in the not-too-distant future when 
an AI-based program manages a corporate financial 
system, independently posting entries to the ledger 
as it has learned to do during its training period.

Suppose the training data it was given 
from millions of companies contains hundreds 
of thousands of fraudulent inputs, incorrect 
transactions or sequences of postings that were 
designed to misrepresent a company’s financial 
health, deceive investors and mislead authorities.

It is reasonable to believe the AI could learn 
to copy these practices simply because it is not 
intelligent enough to understand they are unethical. 

Financial information must be complete, 
however if there is no clear audit trail, management 
could omit processing certain provisions in order to 
manipulate the figures.

dATA NOT The ONly CUlpRiT
When we discuss discriminatory data, we need to 
consider the algorithms employed as well, because 
the models they build to enable decisions are also 
data. If they are based on biased inputs, they too 
must be biased.

Even the data scientists who source and clean 
the data, develop the parameters (or features) to 
be analysed, decide on the best algorithms to use, 
train the models and operationalise the resulting AI, 
may also introduce bias that is discriminatory. This is 
most often the result of thoughtlessness rather than 
malicious intent, but the outcome is the same.

All this points to the fact that in the age of 
infonomics, discriminatory data is unsustainable. It 
can potentially ruin companies, bring down markets, 
crash economies and, not least, rob the world of the 
equality it so desperately seeks.

beTTeR sTANdARds
Sustainability standards are being developed to 
ensure that companies are open about their impact 
on the world and their ability to continue doing 
business into the future.

Yet, we have come to understand that 
infonomics and sustainability go hand-in-hand. An 
enterprise’s data plays a key role in its continuity, 
perhaps as much as its ability to make money or 
reduce its carbon footprint.

It may, therefore, be time to insist that data 
cleansing includes the systematic removal of 
historical biases that could inevitably lead to 
discrimination in decision-making.

These standards could implement 
professionalisation requirements similar to those of 
PAOs like SAIPA, including professional evaluation 
of data scientists with an emphasis on ethics. CPD 
requirements may also be established.

The machine learning pipeline, from sourcing 
and cleansing data, feature engineering, algorithm 
selection or development, training and testing, 
to model deployment into production, should 
be transparent, standards-based, be open to 
professional and confidential audit. 

OUR ROle
The Professional Accountant (SA) is at once an 
assurance provider of financial and sustainability 
statements, a value creator for corporate 
information, a trusted strategic advisor, a business 
enabler, and a professional sceptic.

Quite soon, we may add to our standard services 
end-to-end assurance of enterprise data and 
information systems, from point of origin to final 
strategic decision. Any one of these roles demands 
that we question the validity, value and sustainability 
of the raw data that should guide companies to an 
inclusive, ethical future.

As we break from traditional accountancy and 
embrace our new role as Chief Value Officer, let us 
lead by example in removing discrimination from 
data and ensuring equality in decision-making. 
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It’s not just the cases we hear 
about, but the ones we don’t 
hear about that should concern 
us, because these have yet to be 
discovered and continue to pose 
a problem to society.
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A
lthough the topic 
may seem negative, 
Professional 
Accountants 
(SA) can use this 

information positively to remind 
themselves why honest and 
accurate sustainability reporting 
is so critical in today’s economy.

Background  
to the report
The Club of Rome, which 
commissioned the study in the 
70s, still exists as an organisation 
comprising notable scientists, 
economists, businesspeople, 
senior public servants, and former 
heads of state from around the 

limiTs TO 
gROWTh?
The book, Limits 
to Growth, is the 
result of a 1972 
research project 
that used computer 
modelling to 
project the impact 
of humanity’s 
exponential 
growth on future 
sustainability. 
Recent reviews of 
the bleak picture 
it painted indicate 
that its predictions 
remain largely on 
track.

ARe We 
NeARiNg The

By Kantha Naicker, Chairperson  
of the Board at SAIPA

world, all concerned with the 
future of humanity.

The report’s main authors 
– Donella Meadows, Dennis 
Meadows, Jorgen Randers, and 
William Behrens III – led a team 
of 17 researchers from MIT and 
used the World3 model to carry 
out their analysis.

Since it was first published, 
the book has sold around 30 
million copies and has been 
translated into 30 languages.

Many were sceptical of its 
predictions on release and many 
still are. As noted, however, 
its forecasts seem to confirm 
the reality we now face. Still, 
we should view its content as 
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a useful reference and not a 
doomsday message.

What are the limits 
to growth?
The details of the World3 
model are beyond the scope 
of this article, except to say 
that it considers five variables 
– population, food production, 
industrialisation, pollution, and 
non-renewable resources.

The premise of the study 
is fairly straightforward. The 
earth’s population is growing 
at an exponential rate. As it 
does, industrialisation, resource 
consumption and food 
production that all provide for 
human needs will also increase 
exponentially.

The downside is that our 
finite, non-renewable resources 
will eventually be exhausted 
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while pollution overwhelms 
the planet’s ability to disperse 
it. Consequently, humanity’s 
quality of life will decrease 
proportionately.

The researchers also observed 
that while these factors 
accelerated, the technology to 
increase resources advanced at a 
linear rate only.

At some point, this 
compounding effect would 
reach a vertical trajectory on the 
timeline, but it is not possible 
for the planet to sustain this 
level of demand. When the 
real limit of growth is reached 
before that point, the model 
predicts a sudden decline in the 
world’s industrial capabilities and 
standard of living.

The alarming part is that it 
suggests this sharp trend will 
start around 2030.

Too little, too late?
However, the authors offered an 
alternative outcome to eventual 
societal and industrial collapse.

The world could commit 
to limiting growth of its own 
accord and instead strive for 
global equilibrium in which every 
person’s basic needs are met and 
each is given the chance to reach 
their full potential. Some fear, 
though, that the window for this 
opportunity is almost closed.

In Limits to Growth: The 30 
Year Update, a book published 
in 2004, the authors noted: “It 
is a sad fact that humanity has 
largely squandered the past 30 
years in futile debates and well 
intentioned, but half-hearted, 
responses to the global ecological 
challenge. We do not have 
another 30 years to dither.”

Unfortunately, drawing 
parallels with the current lack of 
urgency around environmental 
concerns, it appears we continue 
to believe we have all the time in 

the world.
Even so, the astute reader 

will not take the report as 
gospel or its predictions as 
inevitable. Even the researchers 
agreed that the real world 
is far too complex to model 
accurately and that 2030 is only 
an indicator.

Yet, the central theme that 
unbridled consumption will 
become unsustainable in the 
not-too-distant future seems to 
hold true.

What can be done
The public – especially 
environmentally-aware 
shareholders – is becoming 
more concerned about the true 
impact business is having on 
the Earth. Because of the rise 
of sustainability reporting, the 
Professional Accountant (SA) is 
fast becoming deeply involved 
in corporate environmental 
governance.

By assuring transparency 
and honesty in the process, we 
can contribute materially to the 
preservation of the ecosystem 
that supports our very existence.

As accountants, it is easy 
for us to focus more on the 
direct financial side of business 
affairs. We must put this bias 
aside, because as Chief Value 
Visionary (as Professor Small puts 
it), we are ideally positioned to 
pioneer green transformation, 
in the same way we drive digital 
transformation.

Business has always been 
about maximum growth and 
market share. Is it time we started 
moving towards “equilibrium 
accounting” that considers 
sustainable capacities and does 
not venture beyond those limits?

It may seem impossible to 
convince industry leaders of such 
radical thinking. But consider the 
alternative if we do not. 

... it appears 
we continue 
to believe 
we have all 
the time in 
the world.
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A
s we emerge 
from the Covid-19 
pandemic, our 
economy faces 
a long road to 

recovery. The unemployment rate 
has reached an all-time high of 
34.4%, with the economy only set 
to recover to pre-pandemic levels 
by 2025.

The outlook is bleak, but we 
have an opportunity to significantly 
improve it if we better support the 
engine of our economy – small 
businesses. They employ nearly 
80% of the workforce and will 
be the ones creating jobs and 
opportunities in the future. 

That’s why at Xero, we recently 
launched our Time to Rebuild: 
Accelerating small business 
growth in SA manifesto calling 
for greater government support 
for SMBs and accountants. It sets 
out Xero’s nine recommendations 
for the government and business 
community to support small firms 
and unlock economic growth.

South Africa has the potential 
to turn the tide and revolutionise 
the world of small business 
through digitisation, innovation, 

TIme 
TO 
RebUIld 
CREATING A BRIGHTER 
FUTURE FOR  
SOUTH AFRICA’S 
BUSINESS COMMUNITIES

By Colin Timmis, Head 
of Accounting at Xero in 
South Africa
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https://www.xero.com/za/covid19/time-to-rebuild-report.html
https://www.xero.com/za/covid19/time-to-rebuild-report.html
https://www.xero.com/za/covid19/time-to-rebuild-report.html
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Xero Customer

Designed to  
work for you.
Xero gives you the tools to take 
care of the numbers, so you get 
time back to focus on building your 
business – and even get paid faster.

Xero 
accounting 
software
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expanding the taxpayer base, 
creating fairer trading conditions, 
and supporting accountants as 
key enablers of the small business 
community.

But it won’t happen on its 
own. We need greater action from 
the government and stronger 
collaboration amongst the wider 
business community to force 
change.

 Our nine 
 recommendations 
Over two thirds (68%) of small 
business owners told us they 
see economic instability as 
their biggest challenge. Which 
is why it’s so important that we 
create an environment where 
businesses can actually grow.

The nine key areas we truly 
believe can improve the prospects 
of small business owners are 
highlighted in our manifesto. 
These include tech adoption, 
skills development, greater 
collaboration, simplifying tax 

compliance, innovation and the 
critical role of accountants. 

Two of the most critical areas 
are digital adoption and the role 
of accountants in helping support 
small businesses. We’ve already 
seen the transformational role of 
tech during the pandemic – it’s 
been the difference between 
survival and closure for many 
SMBs. 

With 41% of businesses feeling 
they are only just keeping up with 
it. Xero is asking the government 
to increase support as business 
owners adopt new digital tools, 
including a campaign to create 
better awareness and break down 
the barriers to access through tax 
relief. 

 The role of 
 accountants 
Now more than ever, accountants 
have a vital role to play. They are 
the untapped resource of the SME 
community. Our research shows 
that 40% of SMEs said working 

with an adviser meant they 
could keep employees on the 
payroll during the last year.

An overwhelming proportion 
(86%) indicated that they 
would support a call on the 
government to recognise 
accountants as ‘essential 
workers’ in economic recovery. 
Accountants will be critical 
in helping drive digitisation 
amongst businesses, improve 
cash flow, and help them access 
the funding they need. 

We need to see greater encour-
agement from the government 
for small firms to make more 
and better use of accountants. A 
government campaign to pro-
mote the role of accountants and 
encourage small business owners 
to work with one if they don’t 
already. This will be key in help-
ing them to take better control 
of their finances and prepare for 
future bumps in the road.  
 
You can read the full Time to  
Rebuild report here.

https://www.xero.com/za/try-now/accounting/xero-accounting-software/?gclid=Cj0KCQiAqbyNBhC2ARIsALDwAsCKH2TTcAN6PvKG3bfhb5vhiM45i6A6xKBhk6qp7Tb7krLeyYQgPZgaAih9EALw_wcB&gclsrc=aw.ds
https://www.xero.com/za/covid19/time-to-rebuild-report.html
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bUsiNesses fACe 
TOdAy
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By Ettiene Retief, Chairman of the National 
Tax and SARS Committee at SAIPA
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I
ronically, while the Internet waits for Elon 
Musk, the planet’s richest man, to solve world 
hunger using USD 6 billion of his wealth, simply 
educating companies and their employees on 
cybersecurity precautions could raise that kind 

of capital much quicker.

hOW mOsT  
CybeRATTACks TAke plACe
The reason is that, of the many cyberattack types 
that exist, the greatest weakness in any system is 
gullible humans.

US tech security company, Round Robin, states 
that between 75 percent and 90 percent of targeted 
cyberattacks start with an email.

An email sent by hackers to an unsuspecting 
victim may appear to be from an authoritative or 
trusted source and uses a deceptive message to 
prompt the recipient to click on a web link. 

Inevitably, that link leads to a fake website 
that covertly downloads malicious software, like 
ransomware, viruses or spyware. This process of 
messaging and deceiving people to take action is 
called phishing.

Once the software is installed, it runs in the 
background, invisible to the user. Although it can 
cause irreparable damage to their data, it will first 
try to spread to and gain control of systems they can 
access, usually those of their employers.

Some of the world’s largest businesses have 

A November 2020 article in Cybercrime Magazine reported 
that the cost of global cybercrime would reach USD 10.5 
trillion by 2025. That year, the same publication revealed that, 
from 2020 to 2025, the global healthcare industry will spend 
USD 125 billion on cybersecurity.

come to a grinding halt at one time or another 
because of one or more employees clicking an email 
in this way.

Alternatively, a phishing attack may simply 
manipulate someone into providing sensitive 
information, like entering their user name and pin 
code on a site that looks like their bank’s but is 
actually a fake web page created specifically for that 
purpose.

UNseCURed 
pUbliC Wi-fi
An exception is public Wi-Fi hotspots offered by 
restaurants, coffee shops, public services, retail stores 
and other businesses. When a device connects to 
the Internet directly through an Internet Service 
Provider (ISP), it usually uses Secure Socket Layer 
(SSL). This system encrypts all messages travelling 
between the device, the ISP and the website that is 
being visited. 

As a side note, unless the target website uses SSL 
(confirmed by the “https://” prefix in the browser’s 
navigation bar), the device owner should avoid 
passing sensitive information to it, even when at 
home or the office.

However, at a coffee shop, for example, the 
device does not connect directly to the ISP but first 
to the vendor’s router and then the ISP. If the store 
does not offer SSL encryption, possibly to avoid extra 
costs, anyone in the store with the right technical 
knowledge can intercept the messages being 
transmitted from every patron’s device.
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Bridgement offers simple finance to small 
businesses across South Africa, enabling them to 
expand their operations, take on bigger projects 
and bridge gaps in cash flow. We're passionate 
about helping our customers grow.

Business Loan
Get a simple 
term loan to 

cover a once-off 
business need.

Line of Credit
Access a flexible 
revolving credit 
facility to cover 
ongoing needs.

Invoice Finance
Turn unpaid 

invoices into funds 
to manage ongoing 

cash flow.

Partner with Bridgement and assist 
your clients in accessing between 
R20,000 and R5,000,000 in business 
finance in under 24 hours with a 
Bridgement facility.

Email us at
partners@bridgement.com
to get started.

Sign up as a
referral partner

Partner Benefits
 Help your clients grow
        their business

 Cater for more of your
        clients’ needs

 Earn ongoing commissions
        or pass it on to your client

Cy
be

rs
ec

ur
ity

Because most data messages are sent in plain 
text, information like one’s banking username, pin 
code and password are easy to hijack. To avoid 
this snooping, many apps, like WhatsApp and all 
banking apps, now provide their own encryption to 
secure messages before they leave the device. It is 
advisable to always favour apps that employ on-
device encryption.

Even if the store does offer SSL, most devices 
are capable of setting up an ad hoc Wi-Fi 
network for home use. So, if a coffee shop has 
a network called “CoffeeShopWiFi”, a hacker 
seated inside could create their own network 
called “CoffeeShopWiFiMax”. To the unsuspecting 
customer, “max” sounds faster than the real network 
and they may carelessly connect to it, thinking it the 
better choice.

At that point, they are at the mercy of the hacker. 
One CEO who logged into their corporate network 
from an airport Wi-Fi hotspot learned this lesson 
the hard way after becoming the entry point for a 
ransomware attack that brought his company to its 
knees.

   The biggesT 
   CUlpRiT
Again, entry is most often gained through 
deception. The use of psychological manipulation 
to cause users to drop their guard, make poor 
security choices and offer out sensitive information is 
called social engineering.

Bear in mind that hackers hone their social 
engineering skills through daily learning and 
practice whereas individuals may fall for an attack 
once or twice in their lifetime. That’s all it takes to 
cause havoc.

Therefore, it is not enough to “train” employees 
by teaching them not to “click on suspicious email 
links”. Instead, employers need to educate staff on the 
manipulative techniques hackers could use on them.

It is time to master cybersecurity and it starts 
with the weakest link – the uneducated mind as a 
driver of kneejerk emotional reactions. 

mailto:mailto:partners%40bridgement.com?subject=
https://www.bridgement.com/?utm_campaign=1750385276&utm_source=google&utm_medium=cpc&utm_content=384456915506&utm_term=bridgement&utm_adgroup=67442031294&gclid=Cj0KCQiAqbyNBhC2ARIsALDwAsAQWRrTSwPB3yoggnR0oFV4JqyJgyqWIXy_4GXwSOq20JoJA9wq08YaAsDxEALw_wcB


23 Professional Accountant

EMBRACING THE

ACCOUNTINg 
RevOlUTION
As one of the main sponsors of 
the 2021 Accounting iNdaba, 
Standard Bank is driving the 
conversation around how 
the accounting sector can 
embrace the digital revolution 
and leverage Infonomics to 
ensure sustainability. 

Lee-John Maans CA(SA) is the  
Head of Client Coverage in 
Johannesburg for Standard Bank

T
hese are exciting times for accounting 
professionals, who are seeing a dramatic 
shift away from traditional roles, in favour 
of a more strategic approach – that could 
ultimately drive business and economic 

growth in South Africa, especially among SMEs.
The changes we are seeing stem mainly from the 

automation of repetitive, manual accounting tasks, 
such as preparing financial statements and doing bank 
reconciliations, together with a proliferation of data.

However, as the Fourth Industrial Revolution and 
automation gain ground, accountants should not 
fear being displaced. Instead, we must adapt to the 
changing environment by applying new skill sets that 
will allow us to embed a higher degree of ‘value’ in the 
services we offer. 

THE PACE AND  
SCOPE OF CHANGE 
“The speed of current breakthroughs has no 
historical precedent. When compared with previous 
industrial revolutions, the Fourth is evolving at an 
exponential rather than a linear pace. Moreover, it 
is disrupting almost every industry in every country. 
And the breadth and depth of these changes herald 
the transformation of entire systems of production, 
management, and governance,” this according to 

Klaus Schwab, Founder and Executive 
Chairman of the World Economic Forum – 
the man who initially coined the term ‘4IR’ 
back in 2016.

“The possibilities of billions of people 
connected by mobile devices, with 
unprecedented processing power, storage 
capacity, and access to knowledge, are 
unlimited. 

WHAT IS 4IR?
The First Industrial Revolution harnessed the power of water and 
steam to mechanise production. The Second leveraged electric 
power to launch mass production. The Third relied on electronics 
and information technology to automate production. The Fourth 
Industrial Revolution (4IR), now here, is extending and accelerating 
automated production through a fusion of technologies that is 
blurring the lines between the physical and digital realms.
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can SME accountants better-support their SME 
clients? The answer lies in ‘Infonomics.’ 

Essentially Infonomics tells the story behind 
the numbers. When accounting firms leverage 
Infonomics to effectively optimise the data at their 
disposal, they’re able to offer greater value to clients 
by equipping them with the strategic insights 
needed to make better-informed business decisions.

With machines now doing most of the routine 
work in accounting, accountants need to spend less 
time preparing the information and pulling it all 
together and more time understanding what the 
information means and how this could create value 
for business – particularly in the SME market.

Usually, an SME owner is someone who can run 
a business, knows how to sell, and understands the 
basic numbers, such as when revenue is up or down. 
What that business owner does not necessarily know 
is why the numbers are behaving that way and what 
he or she could be doing to advance into the future 
and improve the business’s growth, profitability, and 
sustainability.  

In an automated world, this is where accountants 
can add significant value. We have access to huge 
amounts of data, and if we can take that data 
and tell the story behind the numbers, making 
connections between a company’s strategy and the 
micro and macro economy, businesses can use it to 
make strategic decisions.

For example, an SME that does tax consulting is 

WHAT IS INFONOMICS?
According to Gartner, Infonomics is an 
emerging discipline concerned with the 
managing of and accounting for information, 
with the same rigor and formality as applied 
to other traditional assets. 

And these possibilities will be multiplied by 
emerging technology breakthroughs in fields such as 
artificial intelligence, robotics, the Internet of Things, 
autonomous vehicles, 3-D printing, nanotechnology, 
biotechnology, materials science, energy storage, and 
quantum computing,” says Schwab.

While the pace of this advancement was 
astonishing two years back – the pandemic has further 
accelerated it. As the world adopted new ways of 
living and working virtually overnight, organisations 
from all sectors are building new capabilities, 
harnessing digital technologies and adapting their 
business models at unimaginable speeds to respond 
to the pace of change. 

So, the real question is how do we in the financial 
services industry rise to meet the challenges and 
opportunities presented by 4IR, and what does this 
look like in practical terms?

4IR AND ITS IMPLICATIONS  
FOR THE FINANCIAL  
SERVICES INDUSTRY 
As with the advent of any innovation, 4IR is set to 
disrupt sectors on a universal scale. Every industry will 
have to respond – and respond quickly – to ensure 
sustainability.

When it comes to the accounting field, the 
largest global players have already made strides in 
combining AI with other technologies, such as robotic 
process automation, to streamline and automate 
manual tasks performed by accountants today. 

Auditors, for instance, are employing machine 
learning tools in audits to ‘read’ documents, such as 
leases and sales contracts, perform trend analysis and 
identify discrepancies. 

EY has gone so far as to launch an AI proof of 
concept that leverages computer vision to enable 
drones to monitor inventory during the auditing 
process – for example, counting the number of 
vehicles in a production plant under audit and feeding 
collected data directly into their digital audit platform.

The purpose of these initiatives is to reduce 
administrative time spent on mundane tasks and 
time-intensive reviewing of audit documents – enabling 
accountants and auditors to redirect their time to 
high-value, high-impact tasks and areas that require 
inspection, problem-solving, decision-making and 
insights.

EMBRACING INFONOMICS TO 
DRIVE SUSTAINABILITY
What does a 4IR-driven future look like for 
independent accounting firms? In other words, how 

Auditors, for instance, 
are employing machine 
learning tools in audits to 
‘read’ documents, such as 
leases and sales contracts, 
perform trend analysis and 
identify discrepancies.”
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WE MUST ADAPT  
AND EVOLVE TO THRIVE
Over the past decade, Standard Bank has evolved 
from being a traditional financial service provider, 
to meeting and servicing our customers on various 
digital platforms. 

To this end we’re harnessing technology to 
reimagine our role in the financial services sector. In 
response to the digital revolution and in line with our 
future-ready strategy, we envisage Standard Bank to 
be a platform business by 2025 – where we will be 
primarily focused on creating digitised solutions to 
engage and support various markets and eco-systems. 
A few examples include:

 SimplyBlu, an intuitive, do-it-yourself ecommerce 
solution that has enabled SMEs to access the 
necessary tech platform to extend their brick-and-
mortar operation by attracting new audiences and 
selling online; 

 PowerPulse, an end-to-end online solution that 
assists businesses to navigate the complex process 
of alternative energy installations. The platform 
matches businesses with vetted suppliers and 
delivers the right technical, legal and funding 
solutions in a simple, scalable manner.

At Standard Bank, we’re also harnessing behavioural 
economics and machine learning to drive our 
responsiveness and customer-centricity. In analysing 
our customer data-sets, we’re able to identify trends, 
anticipate needs and recommend solutions to better 
service our clients. 

We also acknowledge that as a data-driven 
organisation, we have a role to play in providing key 
insights and solutions to SMEs to support and enable 
them as role players in driving our economy’s growth. 

HOW WE’RE SUPPORTING THE 
ACCOUNTING REVOLUTION
As we move into the future, the importance of 
accountants being able to add greater value to their 
clients by providing strategic insights is clear – however, 
not everyone will feel comfortable with taking on a 
strategic role in accounting, and that’s where we at 
Standard Bank are adding value to this sector. 

We are proud to announce our new Edge 
proposition that has been purpose-built to support 
Accountants and Entrepreneurs. By bridging the 
current gap that exists between traditional banking 
and accounting software solutions, we’re able to 
deliver on our motto: ‘Less Banking. More Business.’ 

OUR EDGE PROPOSITION IS AVAILABLE TO SOLE 
PROPRIETORS, CCS, OR PTYS THAT HAVE: 

  A Standard Bank business account 
  Been established for 12+ months 

  An annual turnover between 
R2 million and R50 million.

How Edge equips ccountants to 
better serve their SME clients:
1.	 Access	to	client’s	financial	info:	
 a.Through Power of Accountant 

permissions, accountants can access 
and/or request nominated banking 
documentation and manage 
administrative and financial business tasks. 

 b. Quick access to your client’s 
documentation including; FICA, 
Confirmation of Bank Details, Letter of 
Good Standing, and Tax certificates such as 
IT3B and IT3C. 

2. Streamlined credit applications, 
tailored	to	SMEs:

 a. SMEs need access to credit to bridge 
cash flow gaps and fund grow. We provide 
credit-scoring and insights to enable 
your SME clients to become funding-
ready, together with a streamlined credit 
application process that is less admin-
intensive for you. 

3.	 Access	to	financial	insights:	
 a. Accountants can access revenue, 

expenditure and budgeting dashboards 
that display a summary of business-related 
behaviors to help optimise decision-
making and profitability tracking.

4.	 Dedicated	concierge	team:	
 a. Consultants and Specialists within the 

Edge team will assist you with your business 
development and banking needs, thereby 
anchoring your relationship with the Bank

 b. Your dedicated Edge Consultant will be 
your sole point of contact into the bank. 
Never again be handed off, or deal with a 
call centre.

5.	 Access	to	specialist	assistance:	
 a. Need additional specialist insights? Your 

Edge consultant will source assistance 
from various divisions within the bank 
to assist you with business and sector-
relevant insights.

Interested to learn more? 
Mail	us	at:	edge@standardbank.co.za

no longer just making sure that SME clients submit 
their VAT returns on time but, more strategically, has 
sound governance and the controls in place to ensure 
their clients’ sustainability. 

Back to top

mailto:edge%40standardbank.co.za?subject=
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https://www.pps.co.za/protectinsure/carhomeinsurance/pro-insure-business
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R
eportedly, the most 
expensive cat ever 
was a Bengal named 
Cato. It sold for USD 
41,435 in 1998 (USD 

70,309.60 today). 
The most expensive 

CryptoKitty ever was Genesis. It 
was born on 22 November 2017 
and sold a few weeks later for 
246.926 Ether (a whopping USD 
750,383 today).

The difference is that Cato 
was a real cat (RIP) while Genesis 
is a digital cat attached to a 
non-fungible token or NFT. 
Unlike dear Cato, whose value 
disappeared on its demise, 
Genesis will live forever in the 
digital realm.

WhAT ARe 
CRypTOkiTTies?
CryptoKitties is a game that 
currently runs on the Ethereum 
blockchain and was created 
by Canadian developer Dapper 
Labs. Because of speed 
limitations on Ethereum, Dapper 
plans to move the game to its 
own Flow blockchain.

CryptoKitties players can 
buy, sell and even breed 

Why NfT’s 
ARe 
vAlUAble

By Ettiene Retief, Chairman of the National 
Tax and SARS Committee at SAIPA
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collectible digital cats to create 
new, unique offspring that 
inherit some of their parents’ 
“cattributes”. Each kittie is 
uniquely identified through its 
NFT, cannot be replicated, and is 
owned exclusively by its buyer or 
breeder, which is validated by its 
blockchain entry.

Every blockchain has an initial 
transaction containing its first-
ever (“genesis”) block. From its 

name, you may have guessed 
that Genesis, the CryptoKitty, 
was the first NFT entered the first 
block of its blockchain.

Genesis may be the most 
expensive virtual cat ever but only 
because it is the first. Other kitties 
have sold for up to USD 300,000.

So why the interest in virtual 
cats? Because CryptoKitties is one 
of the first and most successful 
attempts to bring blockchain 
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– and specifically NFTs – to the 
gaming world. It helped spawn 
the new category of crypto-
collectibles.

But the star of the show is 
undoubtedly NFTs. To get a better 
idea of the value NFTs can offer, 
take a look at what some have 
sold for below.

The mOsT 
expeNsive NfTs 
eveR sOld
Some may balk at the idea that 
the type of digital image we find 
online every day might be valued 
at an astronomical amount. 

However, NFTs uniquely 
identify their assets, bringing 
scarcity and provable ownership 
to the party, and that makes 
all the difference. Consider the 
following NFT sales.

Everydays: the First 5000 
Days, an NFT-bound collage by 
digital artist Beeple, fetched USD 
69.3 million, making it the single 
most expense NFT ever sold.

Far behind it but still 
incredibly expensive is 

CryptoPunk #7523, a quaint 
pixel art piece, which sold for 
USD 11.75 million. Two more 
CryptoPunk NFTs follow at USD 
7.67 million and USD 7.6 million 
respectively.

In fact, most of the remaining 
top ten places are taken up by 
Beeple and CryptoPunk works.

WhAT 
ARe NfTs?
In the beginning was 
cryptocurrency, which acted as 
a form of digital tender and is 
typically traded like any other 
asset. The Reserve Bank of South 
African does not recognise 
cryptocurrency as legitimate 
tender, instead referring to it as a 
“crypto asset”.

This was followed by crypto 
tokens, which are issued and 
traded through smart contracts. 
They can be used to represent 
and redeem some or other 
value, like loyalty points. As a 
side note, smart contracts are 
simply programs that are coded 
to automate the exchange of a 

given crypto asset, including 
tokens. 

Then came the game 
changer: NFTs. While normal 
tokens are generic – not unlike 
those used in arcades – NFTs 
uniquely identify an attached 
asset. 

Some writers say the asset 
is embedded inside the token, 
but this is untrue. Tokens only 
hold enough information to 
identify the asset, confirming that 
the token holder is the one true 
owner. 

The asset itself is typically held 
on the owner’s device or, more 
likely, somewhere safe in the 
Cloud. Like deeds of ownership, 
tokens can be transferred but 
through a smart contract.

An important aspect of NFTs 
is that they provide vintage, 
and this is what makes them 
so important to the art and 
collectibles world. 

The genesis transaction in 
any blockchain is simply an 
amount of cryptocurrency, 
indistinguishable from any other 
cryptocurrency. But Genesis, the 
first CryptoKitty, is unique among 
all others. It has never been sold 
again but if it were, that pedigree 
would contribute immensely to 
its value.

geT TO 
kNOW NfTs
The Professional Accountant (SA) 
needs to learn NFTs and keep 
them on their radar. It may not be 
long before businesses recognise 
their potential for replacing large 
databases of valued items with 
user-held NFTs.

An understanding of 
blockchain, cryptocurrency, 
tokenization and now NFTs 
will soon no longer be optional 
but will become an essential in 
the toolbox of the future-ready 
Professional Accountant (SA) in 
Infonomics. 
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BENEFIT OPTION CHANGES FOR 2022 NOW OPEN

Do you want to change your benefit option for next year?
We have increased your choice by introducing four additional benefit options from next year. You can view the 
full benefits for 2022 on our website.

If you want to change your option, follow the simple process below. 

It is important that you go through the benefit brochure carefully in order to select the benefit option that best suits 
you and your family’s healthcare needs.

www.camaf.co.za0860 100 545

Go to Member 
login page on 

www.camaf.co.za

Click ‘Get 
Contributions’ to 
calculate your 

revised monthly 
contribution for 

2022. 

Go to Benefits 
and select 

Option Change.

You will receive 
an email 

confirming that 
your request has 
been received.

Enter your ID 
number and 

password. 

If not registered, 
click ‘Register’ 

at the top of the 
page.

Click ‘Accept 
as final’. Once 
this command 
is initiated, no 

further changes 
can be made.

Complete the 
online form to 
indicate your 
2022 Benefit 

Option Choice.

A second 
email will follow 
confirming your 
option change 

has been 
implemented. 

If second email 
is not received, 

contact 
Customer Care 

on 0860 100 545.

1 2 3 4 5 6 7 8
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https://www.camaf.co.za/benefit-options-2022/
http://camaf.co.za
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The bUsINess 
ResCUe 
pRACTITIONeR

When 
management 
resists

At our 2021 SAIPA Accounting 
iNdaba, we were treated to 
a detailed presentation on 
business rescue. I observed that 
some members showed great 
interest in the field, asking in 
the chat how one goes about 
qualifying as a business rescue 
practitioner (BRP) and what 
risks are involved.

By Faith Ngwenya, 
Technical and 
Standards Executive 
at SAIPA
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T
here is an aspect of business rescue 
that every aspiring practitioner should 
seriously consider before preparing 
themselves to offer this service. They must 
ask if they are ready to take control of an 

entire company.
The BRP assumes the full management function 

for the duration of the rescue project. And they 
will likely meet indignant resistance from any 
management team that did not realise this when 
they applied for business rescue.

The full legal requirements can be found in 
Chapter 6 of the Companies Act 2008 (Act 71 of 
2008). Part B: Practitioner’s functions and terms of 
appointment, Section 140 (1) describes the basic 
powers of the practitioner.

COMPLETE 
MANAGEMENT 
CONTROL
The Act states that the BRP has full management 
control of the company “in substitution for” its 
board and pre-existing management. This is a 
stunning provision because it means the practitioner 
effectively “dethrones” the organisation’s board and 
management.

Corporate leaders could enter into business 
rescue to buy more time without educating 
themselves on the Act’s requirements. They may 
believe the BRP will simply attend meetings, 
approve their internal plan to turn their business 
around, and observe silently while they get on with 
the work.

Imagine their shock and horror when they realise, 
they have been displaced altogether and are legally 
no longer in charge.

DELEGATION 
AUTHORITY
Secondly, the Act says the BRP may delegate any of 
their powers or functions to anyone who was part of 
the company’s board or pre-existing management 
team. 

Note the interesting use of the past tense.
In essence, the practitioner decides which 

members of the board and management team may 
assist them in their duties ... or who will be excluded.

RIGHT TO REMOVE 
OR APPOINT
Thirdly, the practitioner may remove from office any 
existing board or management member. They can 
also appoint any person as part of the management 
of the company, with certain provisions.

For example, the BRP could remove the CEO 
from office and replace them with a more suitable 
candidate in the best interest of the project.

BUSINESS RESCUE 
ARCHITECT
Lastly, the BRP is solely responsible for developing 
and implementing the business rescue plan. 

Although they are obliged to consult beforehand 
with various stakeholders, including the company’s 
management, it falls to them to develop the final 
plan.

Again, this will disappoint a board or 

Of course, real life 
is never so tidy and 
those who believe 
they can rule with 
an iron fist will likely 
meet resistance, 
rebellion and even 
court battles. These 
do nothing but delay 
the business rescue 
process.
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Transforming 
the way auditing 
and accounting 
professionals work

Technology presents an 
opportunity for accountants 
and auditors to diversify 
their skillsets by adding more 
value to their clients, and the 
opportunity to work remotely. 
CaseWare Africa’s software 
solutions provide automation of 
audits, and financial reporting.

Key benefits with  
CaseWare Software

Work Smart, efficient and effective with CaseWare Africa

Contact us for a demo 
+27 10 494 1000   |   CaseWareAfrica.info@adaptit.com

Automation Remote 
working

Built in compliance for IFRS, 
IFRS for SME and audit

About CaseWare Africa
CaseWare is the global leader in auditing and financial reporting software and is used 

in over 170 countries worldwide. CaseWare Africa powers over  
20 000 users across Africa, consisting of audit and accounting firms, government 

entities, municipalities as well as large blue chip companies.
CaseWare is the undisputed leader when it comes to compliance. Our leading content 
providers ensure you are always compliant with the latest disclosure changes on ISAs, 

IFRS for SME’s, IFRS and IPSAS. Our world-class products are not only designed to 
deliver on our compliance promise but ensure quality results, increased effectiveness 

and improved profitability.

www.casewareafrica.com
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management team who believes they are entitled 
to design and execute the plan regardless of their 
failure to reverse their fortunes so far.

TOP  
COMPETENCIES
Some readers may already feel drunk with power 
at the chance to wield seemingly unlimited control. 
Of course, real life is never so tidy and those who 
believe they can rule with an iron fist will likely meet 
resistance, rebellion and even court battles. These do 
nothing but delay the business rescue process.

The sensible BRP will commit to acquiring 
competencies that win the confidence of the 
most difficult management team and result in a 
cooperative engagement from the start.

The first is a comprehensive understanding of 
the Companies Act and the business rescue process. 
A BRP who is easily caught off guard by technical 
questions or dilemmas will not be respected.

The second is business acumen. The BRP cannot 
just know business – they must have a good mix of 
knowledge, skills and experience behind them, and 

they must educate themselves adequately on the 
specific business being rescued.

The third is resilience, because things don’t 
always go as planned, and the BRP’s detractors 
may use setbacks to undermine them. A good 
BRP knows how to pivot as challenges arise while 
sticking to the agreed plan.

The fourth is assertiveness. An iron will 
demands and punishes, whereas assertiveness 
commands with respect. Knowing the difference 
can shift opinions in the BRP’s favour.

The fifth is emotional intelligence (EQ). EQ means 
understanding the origins and dynamics of emotions 
in oneself and others, and consciously developing 
a set of tools and responses for dealing with them 
appropriately. 

This may be the most important competency 
because emotions run high when people experience 
a loss of control. BRPs need a comprehensive EQ 
toolbox to restore calm and negotiate a peaceful 
transition.

Other such competencies are needed to become a 
good BRP and members who are up to the challenge 
can acquire them through SAIPA’s Centre of Business 
Advisory (CoBA). 

https://www.casewareafrica.com/practice/?gclid=Cj0KCQiAqbyNBhC2ARIsALDwAsBOLVWsVzrrDANrDa4w_Cz2sAgYtp30u7NDhb1WNjQqe20F0MXeTl0aAlHCEALw_wcB
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W
hile we wait 
for the 2021 
CFO survey, 
the 2019 
findings, 

published in 2020, are well worth 
a read, especially since they 
expose how data has become a 
top priority for financial officers. 
The information is the result of 
input from 2,105 Chief Financial 
Officers located across the planet.

The report indicates that, 
over the last six years, we have 
left the Information Age and 
entered the Insight and Foresight 
Age. Survey data separates CFOs 
into four categories based on 
their commitment to creating 
value from information versus 
integrating their business and 
data strategy.

By Rashied 
Small, 
Executive: 
Centre of 
Future 
Excellence 
(CoFE) at SAIPA

TORChbeAReRs
Become the 

of infonomics

Every two years, 
IBM releases a set 
of C-Suite studies, 
one for each of 
the main CxO 
positions. Although 
these reports are 
ultimately a sales 
device for the 
company’s products 
and services, they 
contain powerful 
insights into current 
leadership trends.

The fOUR 
Types Of 
dATA-defiNed 
CfO 

1 Aspirational CFOs 
(20%) understood the 
importance of data 
as a value-creating 

element but, although they were 
well-intentioned, lacked the 
commitment to implement the 
infrastructure to use information 
as a valuable business resource.

2 Builder CFOs (51%) had 
begun investing in the 
required technologies 
to exploit data value 

but were still trying to align their 
data strategy with their business 
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strategy. They were also in the 
midst of building a corporate 
culture of understanding data as 
a resource rather than a basis for 
reporting.

3 Explorer CFOs (21%) 
had invested in the 
technologies and 
tools required to 

manage their data pool and 
draw meaning from its depths 
but needed to optimise their 
yields. They had also effectively 
integrated their data and 
corporate strategies and achieved 
a stable data culture.

4 Torchbearer CFOs 
(8%) had reached data 
maturity. They invested 
heavily in analytics, 

artificial intelligence (AI) and 
other relevant technologies, 
and seamlessly integrated their 
business and data strategies. 
Having developed a solid data-
oriented culture, their better-
than-expected returns suggested 
they could achieve even more.

Why iT is beTTeR 
TO beAR The TORCh 
The report found that Torchbearer CFOs were differentiated by factors 
like being more likely to work in organisations that operated at the 
leading edge (71% compared to 22% for Aspirants) and that managed 
change, innovation, creativity and agility more effectively.

As a result, 75% of Torchbearer companies saw exceptional revenue 
growth and 67% enjoyed outsized profits. This is compared to only 22% 
and 27% of Aspirants respectively.

The report also notes three core differences that separate these two 
classes: focus on effective financial planning and analysis, embracing 
fact-based strategy development, and steering strategic execution.

For the first strength, Torchbearers realised that fragmented, 
conflicting and siloed standards and practices, as well as infrastructure, 
inhibited leveraging data for analytics and real-time decision-making. 

Their answer was to consolidate, simplify and unify their systems 
on a common infrastructure running in the Cloud and managed 
through enterprise-wide standards and practices. Critically, these CFOs 
are distinguished in that they embrace automation and empower 
employees to delve into data.

For the second strength – fact-based strategy development – top-
performing CFOs recognise that data value is multifaceted. They mine 

The report 
indicates that, 
over the last 
six years, we 
have left the 
Information 
Age and 
entered the 
Insight and 
Foresight Age.”
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it for insights into optimising 
long-term decision-making, 
market growth opportunities, and 
operational performance. Thus, 
data becomes the driver of not 
just strategic direction but every 
aspect of their business.

In steering strategy execution 
– the third strength – top CFOs 
reported that, when making 
decisions, they collaborate closely 
with their equally data-minded 
CxO colleagues, empowered 
by the data-first culture of their 
organisations. Aspirational 
CFOs are often impeded by a 
lack of data appreciation in the 
rest of the CxO team and their 
organisation as a whole.

WheN yOU 
dON’T iNvesT
What happens when a company 

fails to invest in their data value extraction capabilities? Quite clearly, 
those who do are more successful than those who do not.

However, the sad truth is those who ignore value in data seldom 
go out of business for that cause alone. Instead, incumbents may slip 
steadily from their current stable ranking to become a shadow of their 
former selves, while younger enterprises never attain the market share, 
they so desperately pursue.

It is not the lack of investment that cripples them; it is their failure to 
open their eyes to change and develop the mindset they need.

beCOme A 
TORChbeAReR

Many Professional Accountants (SA) deal with businesses far 
smaller than those surveyed but the report’s message holds true for 
organisations of all sizes. 

Whether we call ourselves Torchbearers or Chief Value Officers, 
the truth is that the infonomic ecosystem is built on more than 
technologies like analytics and AI. 

It takes a mature data-driven culture to recognise and exploit the 
value of data.

As sometimes the only CFO our clients know, it is our duty to teach 
data adoption and the success it promises. 

It is not the lack of 
investment that cripples 

them [companies]; it is their 
failure to open their eyes 

to change and develop the 
mindset they need.”
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I
t is easy to pump our fists in the air and yell: 
“Ethics or death!” But under pressure, the 
decisions we make will depend on our deepest 
and most dearly held values – the ones we don’t 
negotiate.

Have you ever insulted another person’s car? Be 
careful. When you insult their car, you insult their 
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save us from an ethical dilemma?
vAlUes

Will our

By Faith Ngwenya, 
Technical and 
Standards Executive 
at SAIPA

One of the greatest dangers to ethics is the assumption 
that we just are ethical and that’s all there is to it. Without 
honest introspection we might be missing weaknesses that 
could trip us up in the future. 
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choice. Insulting their choice insults their values. 
Their values are a reflection of their beliefs. Their 
beliefs arise from their fundamental sense of what 
is right and what is wrong. That sense comes from 
their identity, that was formed from the day they 
were born.

When you call their car rubbish, you call them 
rubbish. The same goes for their spouse, house, 
children, investment choices, dress sense and a 
multitude of other preferences.

Most of us will brush these typically offhanded 
comments aside with little concern. For some, 
they are a damning indictment of their worth as a 
person.

Whether we are ethical or not is not just a matter 
of training but also our deepest values and the 
confidence we have in ourselves.

There is absolutely nothing wrong with having 
nice things and good relationships, and we should 
enjoy the benefits they bring. But when they define 
us, when their loss amounts to a loss of self or we 
need more of them to fulfil our sense of belonging, 
something is wrong.

When they inform our ethical decisions and 
cause us to sacrifice the public interest, we need to 
review them and strive for higher values.

Check your values
Motivational speaker Anthony Robbins says that 
everyone has a value hierarchy because some values 
are more important to us than others.

A useful exercise is to write down one thing you 
enjoy – it could be swimming, going to the movies, 
watching sports on TV – and ask yourself: “What does 
this do for me?”

Write down your answer. It might be 
something like “entertainment”, “exercise”, 
“excitement” or “health”. Now ask the same 
question about that: “What does this do for me?” 
and write down what comes to mind.

Repeat this until you are unable to come 
up with an answer. What you wrote down last 
indicates a core value. Do the exercise every so 
often to uncover deeper values.

Discover your value hierarchy
When you have about five or ten values, write them 
in a list and sort them into your personal value 
hierarchy by starting with the first and second 
values. Ask yourself which one is more important to 
you. If it is the second, swap it with the first.

Now take the second and third values and again 
decide which is more important. If it is the third, 
swap it with the second. 

You can either go back to the first item and 
compare it to the new second item, or you can 
make a number of passes through the list until it is 
completely sorted.

According to Robbins, the value at the top of the 
list is your most important one and you’ll be hard 
pressed to forgive anyone who violates it – especially 
yourself. The more you move down the list, the more 
tolerable transgressions become.

This is a fun exercise and should be taken with 
a pinch of salt. Yet, it can help us to determine the 
composition of our values.

Do our values support ethics?
As an extension to this exercise, I suggest we ask 
ourselves a very difficult question for each value: 
“Does this help me to be ethical and to protect the 
public interest?”

If we are not sure, it may be time to review those 
values and consider alternatives. This does not mean 
we must ignore the needs of our families and friends 
or be impersonal towards our colleagues.

It does mean that if they asked us to do 
something unethical, as much as we love them or 
respect them, we answer to a higher set of values 
that consider the needs of society first.

What are some values that we can nurture and 
would support ethical choices?

Economic growth, quality education, alleviation 
of poverty, ubuntu and many more. These higher 
ideals take our eyes off personal gain with the 
knowledge that, if we contribute to them, we will 
benefit along with everyone else.

Shoot for the highest values and ethics will never 
be a problem. 
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Whether we are ethical 
or not is not just a 
matter of training but 
also our deepest values 
and the confidence we 
have in ourselves.”
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Why pay for something you don’t use?
In times like these, one can ill afford to outlay valuable cashflow unnecessarily.

Even the way you bill your clients has changed, and we’ve got the solution to assist you.

Draftworx Cloud enables you to conduct your client engagement through your web browser,
as and when you need to. No software installation required and no subscription fees;

you only pay for what you use.

Templates available:

-  IFRS
-  IFRS-SME
-  Consolidation
-  CC
-  NPO/NPC
-  Body Corporate
-  Trust
-  Sole Proprietor
-  Partnership
-  Monthly Management Pack

Working Papers:

-  Compilation
-  Accounting Officer
-  Independent Review
-  Audit (Coming soon)

Simply log on to https://cloud.draftworx.com to sign up now.

Have questions? Drop us a mail at info@draftworx.com or call us on +27 (10) 900 0000

Or to see our other product offerings, go to www.draftworx.com

https://www.draftworx.com/
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A 
session on the 
reputational risks of 
social media at the 
2021 Accounting 
iNdaba could 

have been a dull discussion on 
legislation but turned out to be 
a lively presentation that left the 
audience wide-eyed.

We do not realise the harm 
a hasty remark can cause for 
both employer and employee, 
with many companies having to 
retract a statement in its social 

in the workplace: 
suppress or support?

sO
C
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l 

m
ed

IA
Dr. Gavin G Isaacs, 
Chief Operations 
Executive at SAIPA

media communications that was 
not properly thought through. 

The situation can be worse 
when a company has to face the 
consequences for a social media 
statement made by an employee, 
especially when that statement 
crossed the line on a sensitive 
matter such as social taboos or 
criminal discrimination.

TO blOCk OR 
NOT TO blOCk
This recalls a debate that has 

been going on since the early 
2000s. Should companies block 
social media sites so employees 
can’t visit them during working 
hours?

The short answer is no. Even 
if an employer blocks sites, 
employees can easily bring a 
personal device with them to 
sneak tweets or Facebook posts 
into their working day. It’s not 
what they can do that is the 
problem, but what they can post 
whether at work or not, especially 



40 Back to top

Conversely, 
allowing 
social 
media is like 
allowing a 
tea break – it 
can improve 
productivity 
if it provides 
a healthy 
distraction 
from work 
pressure or 
monotony.”

if they can be associated with the 
company.

One hurdle to reducing social 
media use is that, for many 
employees, it forms part of their 
responsibilities or is a resource 
for their work. An example is 
marketing. It is unthinkable to 
block almost any social media 
site for marketing personnel 
these days because it has 
become an integrated function in 
promoting the company and its 
products and services.

Another is the management 
team and the sales department. 
Executives and salespeople are 
always chasing new contacts 
and leads, and social media 
sites like LinkedIn facilitate this 
process. Twitter has become 
a news stream for many who 
want a quick reference to stocks, 
technology or a multitude of 
other business topics.

Social media can also be used 
for research across the company. 
Take the buying department. 
When researching new suppliers, 
buyers can get a good idea of 
the kind of company they will 
be dealing with by checking 
complaints on their social media 
accounts.

Recruiters and HR 
departments use LinkedIn and 
other sites to source, canvass, and 
screen potential candidates.

effeCTs ON 
pROdUCTiviTy
Companies can take a fine-
grained approach by blocking 
and allowing sites on a needs 
basis. As noted, employees can 
easily bypass this. In addition, 
the discipline of coordinating 
with IT during onboarding and 
when employees take on new 
responsibilities often proves too 
burdensome in the moment.

An important point that 
sprang up at the advent of social 
media was that when something 

policy and offer training on 
digital communications 
etiquette. 

The policy should be 
handed to every new 
employee during onboarding 
and clearly lay out the 
company’s social media values, 
the dos and don’ts, and the 
disciplinary actions governing 
social media abuse. 

This should be accompanied 
by the digital etiquette course or 
at least a presentation that covers 
the policy interactively between 
the presenter and new hires. 

An annual refresher course 
is advisable and social media 
training can form part of the 
company’s team building 
programme.

mAkiNg sOCiAl 
mediA WORk
Lastly, companies have to weigh 
up the pros and cons. Every day, 
billions of employees share good 
thoughts about their companies, 
colleagues, products and services 
and CSI initiatives on social 
media and this contributes to 
their corporate reputation. That is 
an asset to any employer.

Still, it takes only one 
thoughtless comment to set the 
Internet on fire. 

This is where the company’s 
PR management function comes 
in - you do have some kind of PR 
management function, don’t you? 
A good PR manager or agent can 
help rationalise, cushion or at 
least meaningfully apologise for 
unacceptable posts.

Whether we like it or not, 
social media is here to stay. 
Companies should resist efforts 
to suppress it and should rather 
adopt it as a marketing and PR 
tool.

This requires that they have a 
plan for its use, and they make 
sure everyone is on board with 
it. 

becomes the norm and 
employers disallow it, workers 
feel oppressed and isolated. This 
can breed resentment that stifles 
productivity. 

Conversely, allowing social 
media is like allowing a tea break 
– it can improve productivity if 
it provides a healthy distraction 
from work pressure or monotony. 
Unfortunately, overuse of social 
media for personal enjoyment 
at work can have the opposite 
effect, hampering productivity. 
The secret is to find the right 
balance.

pOliCy ANd 
TRAiNiNg
A better approach than blocking 
is to draw up a social media 
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Professional Accountant (SA) is not 
just a professional designation. 

IT’S A SEAL OF TRUST.

SAIPA members aim to 
provide the highest level 
of expertise and service 

to clients and are bound by 
the Institute’s Professional 

Conduct Standards and Ethical 
Pledge. They also act as trusted 
business advisors, assisting and 

driving businesses to not only 
survive but thrive.

SAIPA – DEVELOPING FUTURE-READY PROFESSIONALS

S O U T H  A F R I C A N I N S T I T U T E  O F
PROFESSIONAL ACCOUNTANTS TM

YOUR W E A LTH

SAIPA TM

Y O U R  W E A L T H

www.saipa.co.za

info@saipa.co.za

http://www.saipa.co.za
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